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Why This Session

• Impact of the COVID-19 Pandemic

• Ridership, Labor, and Supplies Recovery

• The Role Technology Can Play – to Ease Pressure

• The Role Technology Can Play – to Improve Customer 
Experience



Where’s My Ride App & On-Line Reservations -
Described

• Where’s My Ride App – Introduced early 2018

• On-Line Reservations – Introduced mid-2019



On-Line Reservations - Described

• For previously visited pick-up and drop-off sites

• Allows for reservations for the rider and;
• Additional passengers (PCA, guest(s))
• Service animal(s)
• Mobility Device(s)
• Provides for “Call Out” request
• Also allows for editing or canceling trips



On-Line Reservations



On-Line Reservations



Respondent Snapshot
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This slide quantifies select data points to prove context for this research study. The data is not meant to be proportional to 
population contribution, rather to provide an empirical view into the demographic profile of the participants.
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Access to
the Internet
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Do you have access to the Internet at home, at work, or 
somewhere else?

80.7%

Q



Impact of Where’s My Ride App
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Impact of On-Line Reservations
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Impact of On-Line Reservations



Improving the Customer Experience

• Choice 

• Control

• Conclusion
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